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What is Interpersonal 
Communication?

Interpersonal communication (IPC) is defined as 
face-to-face verbal or non-verbal exchange of 
information and feelings between two or more 
people who have known each other for some 
time. Importantly, these people view each other as 
unique individuals, not as people who are simply 
acting out social situations.1

IPC dissemination is done by peer educators 
(PEs) or by outreach workers (ORWs) who are 
closely identified with the Key Population (KP) 
community. It encompasses one-to-one and group 
communication through face-to-face interaction, 
dialogue, and critical reflection. IPC helps Key 
Populations identify barriers to STI/HIV risk 
reduction, analyse these barriers, and plan ways to 
address them.2

Why IPC for KP Programmes?

Most KPs are cut off from regular health services and 
the information and counselling that they offer. IPC 
is therefore important for empowering KPs with the 
information that they need to prevent and manage 
STI/HIV infection. 

Many KPs have low literacy levels and are 
discouraged by stigma from going to health facilities 
for information and treatment. IPC materials can be 
used in stigma-free environments, such as drop-
in centres, to teach preventative skills, such as 
safe injecting practices and condom use, and to 
provide information on safer sex practices, condom 
and lubricants, HIV testing and counselling, STI 
screening and treatment services. 

Benefits of IPC 
Materials

•	 IPC	materials	make	complex	
information or tasks easier 
for the peer educator to 
explain and for the Key 
Population to comprehend,

•	 generates	discussion,	
•	 capture	 audience	 interest	

and attention with 
illustrations and pictures, 

•	 make	 discussion	 of	 sensitive	 terms	 and	 issues	
easier, 

•	 reinforce	key	points	and	health	messages,	
•	 spread	 accurate	 information	 when	 shared	 with	

others, 
•	 narrow	the	gap	between	knowledge	and	practice	

of safer sex behaviours, and 
•	 provide	the	motivation	needed	for	true	behaviour	

change.

1  HLFPPT. Behaviour Change Communication: A Reference Module. 
2 Ibid.
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When to Use IPC Materials?

•	 During	outreach	at	hotspots
•	 Group	education	sessions	
•	 Counselling	sessions	
•	 At	drop-in	centres	(DICs)	and	safe	spaces
•	 Community	events	(health	fairs,	rallies)	
•	 Home	visits	

NASCOP IPC Development

The crux of communication lies with the person who is skilled in IPC. NASCOP has given rigorous training 
to peer educators and outreach workers through facilitator-guided training sessions, group sessions, and 
role plays among the Key Population. These peer educators and outreach workers are required to train 
their  colleagues, commonly referred to as peers. To facilitate IPC in the field, NASCOP has developed simple 
interactive IPC materials that trigger discussion.

Steps in IPC Development in NASCOP

•	 Collated	IPC	materials	and	analysed	gaps
•	 Contextualized	the	IPC	materials	to	the	Kenyan	context	through	local	illustration	and	design
•	 Three	internal	reviews	(community	consultations)	to	understand	their	issues
•	 Expert	reviews
•	 Two	community	reviews	to	pre-test	the	IPC	materials—community	telling	their	own	story	“My	Story”
•	 Amendments	and	finalization
•	 Review	and	validation	by	the	KP	Technical	Working	Group	(TWG)
•	 Incorporated	TWG	feedback
•	 Approvals	
•	 Printing
•	 Dissemination—training	of	PEs	&	ORWs
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NASCOP Behaviour Change Communication (BCC) Materials and 
Tools

Flipbooks and brochures

Booklet Details

1. Target audience: All KPs

2. The flip book contains all the essential information 
about	HIV.	It	defines	HIV	and	AIDS,	and	explains	how	
HIV is transmitted, opportunistic infections, signs 
and symptoms of HIV, risk factors of HIV, diagnosis of 
HIV, and prevention and treatment of HIV, etc.

3. Who will use
 Outreach staff, clinical staff.

4. Purpose
 To provide basic information about HIV.

 

1. Target audience: All KPs

2. The flip book contains the essential information 
about sexually transmitted infections.

3.  Who will use
 Outreach staff, clinical staff.

4.  Purpose
 To provide information about STIs and seek early 

treatment.

 

1. Target audience: All KPs

2.  The flip book highlights the importance of adhering 
to the ART regimen and the dangers of lack of 
adherence.

3.  Who will use
 Outreach staff, clinical staff

4.  Purpose
 To encourage adherence to ART

 

1. Target audience: FSW

2.  The flip book discusses the harassment that sex 
workers face in society and describes ways of 
protecting themselves from HIV infection.

3.  Who will use
 Outreach staff, paralegals.

4.  Purpose
 To create awareness about the challenges that 

female sex workers face.
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1. Target audience: FSW

2. The flip book shows how sex workers can protect 
themselves from HIV infection.

3. Who will use
 Outreach staff, paralegals.

4.  Purpose
 To increase condom use and routine clinical visits 

among sex workers.

 

1. Target audience: FSW

2. The flip book illustrates the journey of a sex worker 
group and shows violence, stigma, discrimination 
and challenges sex workers have undergone, and 
how they surmounted these challenges.

3.  Who will use
 Outreach staff, paralegals.

4.  Purpose
 To advocate for a community mobilisations to protect 

human rights of sex workers.

 

1. Target audience: MSM / Transgender

2.  The flip book illustrates stories of the tribulations of 
an MSM and a transgender and explains their rights 
as enshrined in the Kenyan Constitution.

3.  Who will use
 Outreach staff.

4. Purpose
 To advocate for community mobilisations to protect 

the rights of MSM and Transgender.
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1. Target Audience: People who inject drugs 
(PWIDs)

2. The flip book narrates a story of a person 
who injects drugs and how he became a 
slave to his addiction, and his enrollment 
into the Medically Assisted Therapy (MAT) 
and his recovery.

3. Who will use
 Outreach staff peer educators.

4. Purpose
	 To	advocate	for	MAT	for	PWIDs.

1. Target Audience: PWIDs

2. The flip book provides all the necessary 
information about the needle and syringe 
exchange programme (NSEP).

3. Who will use
 Outreach staff.

4. Purpose
 To increase knowledge about NSEP.

 

1. Target Audience: PWIDs

2. The flip book provides important 
information about harm reduction and 
answers frequently asked questions about 
MAT.

3. Who will use
	 Drop	 In	 Service	 Centre	 (DISC)	 staff,	 peer	

educators, outreach workers, social workers 
and counsellors.

4. Purpose
 To provide necessary and accurate 

information on MAT.
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1. Target Audience: PWIDs

2. Task
 The brochure provides all the essential 

information about Methadone.

3. Who will use
	 Drop	 In	 Service	 Centre	 (DISC)	 staff,	 peer	

educators, outreach workers, social workers, 
counsellors	and	PWIDs.

4. Purpose
 To provide information about metahdone 

and	encourage	PWIDs	to	enroll	for	MAT.

1. Target Audience: Service providers

2. The brochure provides all the essential 
information on MAT.

3. Who will use
 Service providers, outreach workers.

4. Purpose
 To provide accurate information about MAT.

 

1. Target Audience: PWIDs

2. The brochure provides information on 
management of acute heroin overdose.

3. Who will use
	 PWIDs	and	Outreach	Workers.

4. Purpose
 To provide information on how to prevent 

overdose deaths with Naloxone.
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Posters and Games

1. Target Audience: Female Sex Workers

2. The Poster illustrates how to correctly open, put 
on, remove, and discard a male condom.

3. Who will use
	 Drop-in	centre	staff.

4. Purpose
 To increase correct and consistent condom use.

1. Target Audience: Male Sex Workers

2. The poster illustrates how to correctly open, put 
on, remove, and discard a male condom.

3. Who will use
	 Drop-in	centre	staff.

4. Purpose
 To increase correct and consistent condom use.

1. Target Audience: PWIDs

2. The poster illustrates how to correctly open, put 
on, remove and discard a male condom.

3. Who will use
	 Drop-In	Centre	Staff.

4. Purpose
 To increase correct and consistent condom use.
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1. Target Audience: Male Sex Workers

2. The peers in the drop-in centre can play the 
game to gain HIV awareness.

3. Who will use
 Peers / MSW.

4. Purpose
	 To	increase	knowledge	of	HIV	and	AIDS	and	

STIs.

1. Target Audience: Female Sex Workers

2. Task
 The peers in the drop-in centre can play the 

game to learn about HIV prevention.

3. Who can use
 Peers / FSW.

4. Purpose
	 To	increase	knowledge	of	HIV	and	AIDS.

 

1. Target Audience: PWIDs

2. The snake and ladder game can be played 
by	the	PWIDs	while	in	he	Drop-In	Centres	as	
they wait for services.

3. Who will use
	 PWIDs	while	in	their	safe	spaces.

4. Purpose
	 To	increase	knowledge	of	HIV	and	AIDS	and	

Sexually Transmitted Infection (STIs).
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Films

1. Name of the Documentary
       Unchaining The Chained

2. Target Audience
	 PWIDs,	 implementing	 partners,	 service	

providers, law enforcement officials, 
judiciary, media and the general public.

3. Synopsis
 A 9 and 19 minute documentary brings 

issues of drug abuse in perspective, telling 
the story through those affected by the 
drug menace, their struggles, their hopes 
and expectations.

1. Name of the Documentary
       A Second Chance

2. Target Audience
	 PWIDs,	 implementing	 partners,	 service	

providers, law enforcement officials, 
judiciary, media and the general public.

3. Synopsis
 A 16 and 25 minute documentary showcases 

the introduction of the Medically Assisted 
Therapy (MAT) in Kenya giving a chance to 
many	 PWIDs	 to	 unchain	 themselves	 from	
drug addiction. The documentary takes us 
through the journey of the struggles and 
tribulations	 of	 PWIDs,	 their	 expectations	
and their hopes for a second chance that 
is brought about by the long awaited 
methadone.
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1. Name of the Documentary
        Learning at the Sites

2. Target Audience
	 MSM,	 FSW,	 FSW	 &	 MSM	 implementing	

partners, Ministry of Health officials, County 
Health	 Executives,	 Development	 Partners,	
and Law enforcement officials.

3. Synopsis
 A 12 minute documentary on the Mombasa 

Learning site for sex workers details the 
intervention, and progress the Learning Site 
(LS). 

 

1. Name of the Documentary
        The National Peer Convention 2014

2. Target Audience
	 PWIDs,	 implementing	 partners,	 service	

providers and law enforcement officials.

3. Synopsis
 A 7 minute documentary on the proceedings 

of a national peer convention for one 
hundred peer educators and supervisors 
from across the 47 counties in Kenya. The 
participants included female sex workers, 
male sex workers, men who have sex with 
men and people who inject drugs.
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